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Media channels

“

IN PRINT
International Cruise & Ferry Review has been at
the heart of passenger shipping for 25 years

OUR GOAL through the Cruise & Ferry brand
is to provide an unparalleled insight into the
successes, challenges and business issues faced by this
unique industry through engaging with the multiple
stakeholder groups.
Published in MARCH and SEPTEMBER and available
in print and digital format, our publications offer
opportunities to enhance brand awareness and
facilitate communication with customers and industry
thought leaders.
This brochure is intended to provide you with the
information that you will need to make an INFORMED
DECISION about how you can leverage these valuable
marketing tools to maximum effect – if it leaves you
with additional questions please do get in touch with
one of our account managers.

”

SPECIAL REPORTS
& SUPPLEMENTS

Jon Ingleton
Executive Editor

International Cruise & Ferry Review is a member of:
DIGITAL & SOCIAL MEDIA
Digital editions are available on
PCs, tablets and mobile devices

ONLINE
CruiseandFerry.net hosts the latest
news and industry-wide information

EMAIL
Catch news, views and
market insights with our
monthly e-newsletter

Readership
Our editorial remit extends across every part of the
industry, resulting in a broad and captive readership of
decision makers who share our passion to contribute to
the continued success of the cruise and ferry sectors.

Distribution and events
Overall readership

27,750

By geography
52% Europe
36% The Americas

With a circulation extending to 141 countries,
International Cruise & Ferry Review gives an informed
view of developments in the industry – directly from
the senior executives that individually and collectively
steer the shape of the industry.
For suppliers, a presence in the magazine offers a
fantastic opportunity to extend brand awareness.
We offer advertising opportunities that cover print as well
as a range of display options within our digital editions.
We have a team of professional account managers,
journalists and designers that support every company
to maximise the benefits associated with their
investment in International Cruise & Ferry Review.
Among our respected industry contributors are
Michele Witthaus and Michael Grey.

“Incredibly informative and
packed with interesting insights”
Silke Francke, Group Marketing Manager, R&M

Direct distribution

5,800

8% Asia/Australia
4% Rest of world

Print run

7,500
Events

1,500
Others

200
Events

By sector (directs)
51% Cruise and ferry
23% Tourism
13% Building and refurb
5% Marine operations
5% Onboard
3% Others

• Seatrade Cruise Global
• MHA Conference
and Tradeshow

• FCCA Cruise Conference
and Tradeshow
• CLIA Leadership Forum

• MedCruise General Assembly

• Poisidonia

• Interferry AGM

• SMM Hamburg

The above distribution figures represent ICFR’s forecast for circulation per issue based on 2017 controlled circulation policy

Written for the industry, by the industry, about the industry
“All six of our brands have
demonstrated they can operate in a
difficult environment”
Richard Fain, Chairman & CEO
Royal Caribbean Cruises Ltd

“Since Carnival Sunshine’s European
debut in May, she has introduced
several exclusive, never-before-offered
innovations for our guests”
Gerry Cahill, President & CEO
Carnival Cruise Lines

“It’s tremendously important that we retain
the loyalty of our customers”
Adam Goldstein, President & CEO
Royal Caribbean International

“Interferry aims to continue promoting
passenger safety and operational and
environmental sustainability”
Darrel Bryan, CEO
Interferry

“I like to take time to ensure we’re
offering more innovation with
every newbuild”
Rudi Shreiner, CEO
AmaWaterways

“With three competitors on the
Channel there is now more than
enough capacity to meet all
passenger and freight demands”
Neils Smedegaard, President & CEO
DFDS A/S

“The value proposition is so fantastic.
That’s why we out-perform other
areas of leisure”
Micky Arison, Chairman
Carnival Corporation

“Condor is looking to build a culture
that we’re here to offer a quality
service experience”
Paul Luxon, CEO
Condor Ferries

“We sought only the tonnes we
needed for the real estate and
architectural solutions we wanted”
Harri Kulovaara, EVP Maritime
Royal Caribbean Cruises Ltd

“The past few months have been
tremendously exciting, I was proud to
share the vessel with our customers”
Søren Poulsgaard Jensen, CEO
Scandlines

“Happy passengers spend money. If
that isn’t the case then we need to
find out what we can do about it”
Michele Paige, President
Florida-Caribbean Cruise Association

“Reservations will be taken
electronically from cabins,
presentations about shore excursions
mediated online”
Larry Pimentel, President & CEO
Azamara Club Cruises

“We’re also seeing a marked increase
in the number of guests from the UK”
Daniel Skjeldam, CEO
Hurtigruten

“Engineers are far more willing than
ever before to consider alternatives
to the conventional solutions”
Koji Sekimizu, Secretary General
IMO

“We’re always looking for new ways
to deliver beyond our guests’
expectations as the luxury travel
market evolves”
Richard Meadows, President
Seabourn Cruise Line

Online
CruiseandFerry.net is the online home to our suite
of media for the passenger shipping industry.
Featuring product and service launches, customer
success stories, and the latest thought-leadership
and market insights released every day by cruise and
ferry companies, the site also provides advertising
opportunities in the form of a range of banner
placements – also available in conjunction with our
monthly e-newsletter.
The site also hosts a selection of third-party resources
combining to provide an important source of content,
touching every side of the passenger shipping market.
Our team of account managers is available to support
you and your company in getting the most out of the
site to enhance your brand awareness, improve SEO
rankings and support your lead generation activities.

HOME PAGE

HOME

Leaderboard banner

Button banner

Our top stories and highlights from
around the site.

NEWS

The latest news and industry-wide
information, covering:
• Cruise Business
• Ferry Business
• Building & Refurbishment
• Marine Operations
• Onboard Experience
• Ports & Destinations.

FEATURES

Commentary, features, interviews,
profiles and reviews.

ONLINE DIRECTORY

EVENTS

A calendar of events with profiles
and links to book your visit or for
further information.

Company
name

MAGAZINE

Online access to the digital editions
of the magazines.

SUBSCRIBE

Quick link to subscribe to the
magazines or purchase back issues.

“A top class magazine full to the brim
with interesting industry facts”
David Grey, Managing Director, ACE Marine Ltd (Naval Architects)

Contact
details

ONLINE DIRECTORY

A fully searchable directory of
companies, categorised by sector.

Company logo

Products and services

Digital editions & newsletters
Alongside our bi-annual printed magazines, we offer a
variety of additional services for a digital audience. For
instance, our news team works closely with the various
operators, ports, shipyards, partners and national
and international organisations within the passenger
shipping industry to produce news items and resources
for CruiseandFerry.net. And, at the beginning of
each month we distribute a monthly Cruise & Ferry
newsletter to 8,000 subscribers to showcase some of
the most popular news announcements.
We provide a representation of the printed magazines
online via CruiseandFerry.net, where readers can
access digital editions or download pdf copies.
In addition to this, the Cruise & Ferry app can be
found on the App Store or Android Market, to enable
audiences to consume the print magazines’ content via
an iPad, tablet, smartphone or PC. This fully scaled utility
allows users to download the content to their device and
build a library of magazines as they are published.
Our social media presence further helps to raise
awareness. We regularly engage with the community via
our Cruise & Ferry Twitter handle and Facebook pages.

“It’s one of my staple
industry magazines”
Timothy Littley, Director, Seabourn Cruise Line
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Advertising options

THE INDUSTRY’S OWN – Cruise & Ferry branded publications
are written for the industry, by the industry, about the industry
PARTNERSHIP – Our industry partnerships place us at the heart
of passenger shipping
HIGH RETURN ON INVESTMENT – Qualified benefits
delivering true business value marketing
JOINT GO-TO-MARKET – Established as a channel to present
product and service companies alongside industry buyers
WIDELY READ – A captive and influential readership of 27,750
developed over the last 20+ years
RICH HERITAGE – A rich history of positive and productive
relationships and reader appeal
LOW PRICE – Low cost per thousand. Options to suit every size
of budget
EDITORIAL PROFILE – Opportunities to extend and enhance
your profile beyond traditional advertising
HIGH PRODUCTION VALUES – High quality brand that
enhances your corporate image
LONG SHELF LIFE – Readers likely to reuse and share
throughout the year.

“Once picked up, I can’t put it down.
A very enjoyable read”
Seugjun Yang, Passenger Ship Sales Manager, Samsung Heavy Industries

Publishing Partner
£12,500
Sponsor
£10,000
Ask one of our account managers
about a bespoke sponsorship package
Double page spread
Full page colour
Half page colour
Special positions
(Full page only)

£7,500
£5,000
£3,500
£7,500

Single sheet insert*
Other inserts*
Bellyband*
*Prices exclude print

£5,000
£poa
£5,000

Series discounts are available for
multiple bookings

.NET

Site Sponsor
Leaderboard banner
Button banner
Online directory
Embedded video
E-newsletter banner

£1,500/month
£750/month
£650/month
£250/year
£500 each
£370/month
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About us

Call +44 (0)116 222 9900

to speak to any of our Cruise & Ferry representatives

International Cruise and Ferry Review is published
by Tudor Rose, UK.
Tudor Rose is an integrated publishing and
marketing services company, organised to fulfil
the demands of global organisations. Our clients
include some of the most recognised brands in the
world, including Microsoft and the United Nations.
Visit www.tudor-rose.co.uk for further information.

Arnold Donald, Chief Executive
Officer and President at
Carnival Corporation & Plc with
his copy of International Cruise
& Ferry Review

International Cruise & Ferry Review is printed
using paper certified under the Forest Stewardship
Council (FSC) system, which promotes responsible
management of the world’s forests.

Jon Ingleton, Executive Editor
jon.ingleton@tudor-rose.co.uk

Nolan Andrews, Publisher
nolan.andrews@tudor-rose.co.uk

Benedict Pask, Senior Account Manager
benedict.pask@tudor-rose.co.uk

Christian Jones, Account Manager
christian.jones@tudor-rose.co.uk

Kimberley McLean, Account Manager
kimberley.mclean@cruiseandferry.net

Amandip Singh, Account Manager
amandip.singh@tudor-rose.co.uk

Sean Dudley, Production Editor
sean.dudley@tudor-rose.co.uk

Rebecca Gibson, Production Editor
rebecca.gibson@tudor-rose.co.uk

Rebecca Lambert, Head of Editorial
rebecca.lambert@tudor-rose.co.uk

Libby Sidebotham, Art Direction
libby.sidebotham@tudor-rose.co.uk

Mike Geraghty, Subscriptions Manager
michael.geraghty@tudor-rose.co.uk

Subscribe

HERE

