client case study
LS Retail sees the benefit
of brand exposure

L

S Retail is one of the foremost companies developing retail
and hospitality solutions based on Microsoft Dynamics NAV/
AX for the international arena. LS Retail’s solutions are used
by more than 18,000 stores operating over 41,000 POS terminals
worldwide including adidas, Bestseller, IKEA, Louis Vuitton and
many more.

CLIENT
LSRetail

SECTOR
Retail

The company decided to advertise with
Speak back in 2004, as a way of boosting
its brand awareness, and has continued
to benefit from the magazine ever since.
“When LS Retail was initially told about
Speak we immediately realised that
this would be an efficient way to create
awareness about our company and our
products,” says Carsten Wulff, partner
management director at LS Retail. “It was,
and is, efficient because the audience
consists of the same businesses that we are
working with in the marketplace: retailers,
Microsoft on a local as well as international
basis, and Microsoft partners.”
LSRetail uses Speak as a marketing
tool, working with the sales and editorial
teams at Tudor Rose in order to get as
much exposure as possible. “The Tudor
Rose team is very observant in publishing
interesting material about our product,
partners and customers and also very
good at covering LS Retail events,” says
Wulff. “We actually use the magazine as
marketing collateral and we have a link on
our website to Speak. Tudor Rose has also
been very cooperative in providing extra
copies of Speak for us to hand out at LS
Retail events and at tradeshows.”
“Prior to our cooperation with Tudor
Rose we had very little experience with
publishing companies. The Tudor Rose
team is very good at understanding
our business model as a software
development company, and is happy
to cooperate on making for example
reference stories and articles. But we

“Our partners, in
particular, are very
happy with the
credibility around
LS Retail, which
is a result of our
cooperation with
Tudor Rose. We
would certainly
recommend Speak
to other Microsoft
partners”
Carsten Wulff
Management director
LS Retail

are also happy to be associated with the
content of Speak. It is clear that Speak is
not just a medium for the advertisers – it
also contains knowledge and information
of great interest to retailers.”

BRIEF
LSRetail wanted to boost its
brand awareness via an effective
advertising campaign.

DESCRIPTION
LS Retail is one of the foremost
companies developing retail and
hospitality solutions based on
Microsoft Dynamics NAV/AX for the
international arena.

SPEAK

“Retailers want to deliver a personal, seamless
and differentiated experience for customers.
Our vision is to help them evolve by using
technology that is already available today”
Tracy Issel, Microsoft
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While the industry sector titles that
Tudor Rose produces on behalf of
Microsoft are clearly intended as ‘partisan’
publications, the independent perspective
offered by the editorial team at Tudor
Rose has given LS Retail a chance to
expand its exposure, beyond the confines
of purely Microsoft-centric editorial. This
has been particularly beneficial to LS
Retail. “Speak creates a positive awareness
around LS Retail as one of the leading
suppliers of retail solutions on Microsoft
ERP platforms,” says Wulff. “It sends a
strong message to the market, which
is also useful for competing with nonMicrosoft based companies.”
All marketing spend needs to be
justifiable and deliver a return on
investment, whether measured or not,
and LS Retail has seen significant benefits
from its outlay with the magazine. “The
feedback we have got from Microsoft,
our partners and customers is all very

positive,” says Wulff. “Our partners,
in particular, are very happy with the
credibility around LS Retail, which is a
result of our cooperation with Tudor Rose.
We would certainly recommend Speak to
other Microsoft partners.”
LS Retail will be continuing to advertise
in Speak for the foreseeable future. “Speak
will certainly be a part of our marketing
strategy for the coming years,” says Wulff.
“We are also looking forward to having
input into future features that focus on
retail and hospitality solutions like ours
– I have every confidence that we will
continue to benefit extensively from our
contribution to the magazine.”

“We are happy to
be associated with
the content of
Speak. It is clear that
Retailspeak is not
just a medium for
advertisers – it also
contains knowledge
and information
of great interest to
retailers.”
Carsten Wulff
Management director
LS Retail

For more information on promoting your business in Microsoft customer magazines or to find out how Tudor Rose can help you to
market your business, please contact Toby Ingleton, director: toby.ingleton@tudor-rose.co.uk
www.tudor-rose.co.uk +44 116 222 9900
www.onwindows.com
Download the OnWindows app from the Windows Store

