client case study
BI specialist reports great results
from magazine marketing
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rofitBase, a Microsoft Gold Certified Partner, delivers
ready-to-use business analytics, business system
connectivity and a rapid configuration data warehouse
that results in faster implementation and deployment of
Business Intelligence (BI) solutions.

ProfitBase, a Microsoft Gold Certified
Partner, delivers ready-to-use
business analytics, business system
connectivity and a rapid configuration
data warehouse that results in faster
implementation and deployment of
business intelligence solutions.
In the last decade the company has
experienced a period of extensive growth
and this has been helped by its decision
to employ Speak as marketing collateral
back in 2007, when it was looking to
boost its brand image and create a
recognisable name in the industry. “We
decided to partner with Speak to build
our brand and grow our business through
lead generations,” says Rune Vatnamot,
ProfitBase’s vice president of marketing.
“We are a small company, so having the
ability to elevate our brand image and
at the same time generate new business
opportunities is important to us.”
By having a route to market that
reaches out to its comprehensive target
audience, including both retailers
and Microsoft Partners, ProfitBase
has benefited significantly. “Through
Speak, we are able to reach a better,
more qualified customer base than
with traditional retail publications,” says
Vatnamot. “ProfitBase is very focused on
retail, and also on Microsoft, so having
a publication that has the same focus
makes good business sense for us and
gives us the best return on our marketing
investment.”
ProfitBase first started using the
magazine back in October 2007 when
it became a series advertiser. Just six
months later the company was seeing
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are able to reach
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BRIEF
ProfitBase was looking for a way to
boost its brand image and create a
recognisable name in the industry.

DESCRIPTION
ProfitBase delivers ready-touse business analytics using
ProfitBase 2009, a scalable, rapidly
configured data warehouse
and OLAP Cube deployment
accelerator for SQL Server.
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“Retailers want to deliver a personal, seamless
and differentiated experience for customers.
Our vision is to help them evolve by using
technology that is already available today”
Tracy Issel, Microsoft
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great results, and decided to become a
Publishing Partner. Publishing Partner
status gives ProfitBase a voice throughout
the magazine, including coverage in the
news section, features, opinion pieces
and case studies. Publishing Partners can
be as proactive or as reactive as they like,
working alongside the editorial team.
“Having external help from the
Speak staff was extremely helpful,” says
Vatnamot. “They were able to take our
existing case studies as well as work with
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new customers to produce new articles
with very professional results. The Speak
team was very accommodating and easy
to work with, helping us to achieve our
marketing goals.”
ProfitBase is currently working with the
editorial team to write the cover story for
the upcoming issue. “The Speak editorial
team took control of writing a cover story
around one of our customers. They were
very professional and efficient in the
interview process with our customer and
with key people in our company.”
ProfitBase has signed up for the next
12 months as a Publishing Parter, and has
every confidence that the magazine will
deliver increased brand awareness and
a substantial return on investment. As
Vatnamot explains: “Speak is very focused
on technology, Microsoft and supporting
Microsoft partners like ProfitBase, but it
also addresses a broad range of retail
issues that are important to us and to

SPEAK

“The Retailspeak editorial team took control
of writing a cover story around one of our
customers. They were very professional
and efficient in the interview process with
our customer and with key people in our
company.”
Rune Vatnamot
Vice president of marketing
ProfitBase

our retail customers. It allows us – as
a vendor – to stay up to date on the
current challenges in retail, on what other
vendors are doing and what Microsoft
is doing in retail. Our partnership with

Speak has proven to be well worth the
money and I would recommend it to
other Microsoft partners.”
www.profitbase.com
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For more information on promoting your business in Microsoft customer magazines or to find out how Tudor Rose can help you to
market your business, please contact Toby Ingleton, director: toby.ingleton@tudor-rose.co.uk
www.tudor-rose.co.uk +44 116 222 9900
www.onwindows.com
Download the OnWindows app from the Windows Store

